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Building a premium positioning for Australian Wild Prawns

Click here to view commercial on the campaign landing page

https://www.australianwildprawns.com.au/taste-the-wild/
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Gourmet Traveller 
October 2022 

Edition
Start 16/07/21 End 29/7/21Taste The Wild Pure f lavour found only in nature.

australianwildprawns.com.au

Australian 
Wild 
Prawns

Taste the Wild

7 x Full pages GT 
Gourmet Traveller 2022 Cookbook released 

December 2022

Spring despatch - Independent 
Seafood Retailers POS

Gourmet Traveller 
Jan 2023 Edition

Gourmet Traveller 
Permanent recipe 
collection

Scan to discover  
your species 

Taste the Wild
Just like wine has terroir, the taste of the environment in the grape, 

so too every Australian Wild Prawn has merroir, the taste of the 
wild ocean and rugged, remote place of origin. Meet the hardworking 

people who catch your Australian Wild Prawns and discover  
the region and species right for your style of cooking. 

Scan to discover  
your species 

Taste the Wild
Just like wine has terroir, the taste of the environment in the grape, 

so too every Australian Wild Prawn has merroir, the taste of the 
wild ocean and rugged, remote place of origin. Meet the hardworking 

people who catch your Australian Wild Prawns and discover  
the region and species right for your style of cooking. 

Jan - LAP and 
AWP TVC on Digital

December Coles Mag 
Reaching 5 million readers

Easter 2022

Woolworths Cabinet stickers December

Taste the Wild activities leveraging

https://www.dropbox.com/s/goorpksfb5bcyxi/PFA%20Summer%20Recipe%20Book%20program.pdf?dl=0
https://www.dropbox.com/s/nsl0yz21a60vnu7/LAP%20ACPF%20AGM%20Update%20EOY%20report.pdf?dl=0


Results at a glance

2.7 million people reached on Facebook, Instagram and Youtube

920,000 shoppers exposed to Woolworths cabinet stickers featured in store for 4 weeks between 14th 
December and 10th January

700,000 high end foodies reached via Gourmet Traveller Magazine and digital activity

5 million shoppers reached via Australia’s no. 1 circulating magazine “Coles Fresh” in December/January

Shoppers in seafood retail stores actively scanned QR codes on POS posters and cabinet stickers

Our leading 30 second video was viewed 623,000 times on Facebook and Instagram generating 37,000 
responses. A further 113,652 views were tracked on Youtube.



Promoted on                                  

Click to view social media creative

connected smart TV’sand

Performance

Reach 2,457,616

Video Views > 
50% 794,187

Video views to 
100% 623,444

Interactions 37,000

Link clicks 24,535

Reactions 4,589

Comments 342

15 sec 
80,666 views 

30 sec 
32,986 views 

Reach 
266,737

https://www.dropbox.com/s/nrpv4bjfs857dbp/TTW%20social%20demo%20generic.MP4?dl=0


• Full page Ad in Coles Mag - Dec 2022 Edition 
• Australia’s most read magazine. 
• 4,738,000 monthly readers* 
• 1.8M copies printed each month and distributed 

across 800+ Coles supermarkets 
• 60% of  readers are female main grocery buyers 
• 62% of readers use Coles Magazine for meal 

inspiration 
• 1 in 3 readers use the magazine for meal planning for 

the week/month 
• 9 of 10 readers agree that Coles Magazine shows how 

to make the most of in-season produce

Scan to discover  
your species 

Australian 
Wild 
Prawns

You get more withaustralianwildprawns.com.au

Taste The Wild
Just like wine has terroir, the taste of the environment in the grape,  

so too every wild Australian Prawn has merroir, the taste of the  
wild ocean and rugged remote places where we !nd  

Wild Australian Prawns. Meet the hardworking people  
who harvest your wild Australian prawns and discover the  

region and species right for your style of cooking.

Also supported with social media leading to Coles Online.

351 QR scans tracked

https://www.dropbox.com/s/2hgj5u9l2at1fou/TTW%20Social%20to%20Coles%20Demo.MOV?dl=0


Start 16/07/21 End 29/7/21Taste The Wild Pure f lavour found only in nature.

australianwildprawns.com.au

Australian 
Wild 
PrawnsTaste the Wild

Woolworths Supermarket Point of Sale

Taste the Wild Ask for Australian Wild Prawns 
Pure f lavour found only in nature.

Scan to see where the wild prawns are



CAMPAIGN DETAILS

BRAND: Australian Wild Prawns
CAMPAIGN: Australian Wild Prawns Dec 2022
WOWCODE: WOW10038466
OBJECTIVE: Acquire New Customers
INVESTMENT: $37.95 K
START: 2022-12-14 END: 2023-01-10
DURATION: 4 weeks
PRE-PERIOD: 4 weeks
POST-PERIOD: 4 weeks 
LAST YEAR: 4 weeks 
CHANNEL: OMNICHANNEL
CAMPAIGN ASSETS: 
-Deli Glass Decal 

$2.24 M 93.15 KUNITS

CAMPAIGN CONVERSION

CAMPAIGN DELIVERY

      WOOLWORTHS CUSTOMERS                                              EVERYDAY REWARDS CUSTOMERS

      WOOLWORTHS CUSTOMERS                                       EVERYDAY REWARDS CUSTOMERS

SALES

920.56 K
Impressions

520.36 K
Reach

1.23
Frequency

-
Digital Impressions

-
Clicks

-
CTR

Omnichannel

In-Store

$78.66 K 3.54 KUNITSSALES

$2.32 M 96.69 KUNITSSALES

$6.32 M 266.55 KUNITSSALES

$181.94 K 8.22 KUNITSSALES

$6.50 M 274.76 KUNITSSALES

Online

Want to learn more about our report metrics? Download our metrics library.

Taste the Wild Ask for Australian Wild Prawns 
Pure f lavour found only in nature.

Scan to see where the wild prawns are



SALES OVER TIME

Want to learn more about our report metrics? Download our metrics library.

PRE-CAMPAIGN CAMPAIGN POST CAMPAIGN

CUSTOMER
GROWTH

NTB SALES
(WKLY AVG)

NTB CUSTOMERS
(WKLY AVG)

NTB UNITS
(WKLY AVG)

PRE-CAMPAIGN CAMPAIGN POST CAMPAIGN SAME TIME LY

AVG WEEKLY
SALES

AVG WEEKLY
UNITS

$734.94 K $1.62 M
121.07%

$877.25 K
19.36%

$3.10 M
-47.58%

30.46 K 68.69 K
125.53%

39.23 K
28.80%

127.64 K
-46.19%

1.68% 3.13%12.41%

2.89 K
-58.97%

$68.73 K
-62%

$181.03 K
187.53%

$62.96 K

7.05 K
195.48%

2.39 K

4.12 K
-48.27%

7.97 K
153.35%

3.15 K

TARGET CUSTOMER BENCHMARKING

NB. All performance benchmarks (%) are measured against the campaign period.
e.g. pre-campaign period vs. campaign period



POS in 200 Independent Seafood Retailers

15 scans

50 scans

25 scans



Full Pages in Gourmet Traveller October, December 
2022 and Jan 2023 editions 

+ online promotions and permanent recipe collection



Cover Date: October 2022 
On Sale Date: 29/09/2022 
Page: 84 of 180 
Execution: Full Page Brand Ad

Gourmet Traveller



Cover Date: December 2022 
On Sale Date: 28/11/2022 
Page: 52 of 172 
Execution: Full Page Brand Ad

Gourmet Traveller



Cover Date: January 2023 
On Sale Date: 02/01/2023 
Page: 48 of 156  
Execution: Full Page Brand Ad

Gourmet Traveller



Cover Date: January 2023 
On Sale Date: 20/10/2022 
Page: Inside Front Cover 
Execution: Double Page Spread

Gourmet Traveller Cookbook



Cover Date: January 2023 
On Sale Date: 20/10/2022 
Page: 5 of 132 
Execution: Full Page Brand Ad

Gourmet Traveller Cookbook



Cover Date: January 2023 
On Sale Date: 20/10/2022 
Page: Inside Back Cover 
Execution: Full Page Brand Ad

Gourmet Traveller Cookbook



Cover Date: January 2023 
On Sale Date: 20/10/2022 
Page: Outside Back Cover 
Execution: Full Page Brand Ad

Gourmet Traveller Cookbook



Gourmet Traveller Recipe Collection

2,500 guaranteed PV

2,753 page views delivered

2,487 unique browsers

0:06:23 avg. time on page

2.74% social engagement rate

1,930 interactions

1,622 landing page views

11 comments

95 post saves

70,562 reach

13,867 impressions

9 clicks

0.06% CTR%

Social Drivers

Surrounding Display

LIVE 
4 Oct –  
1 Nov

Link to Article > https://www.gourmettraveller.com.au/recipes/recipe-collections/wild-prawn-recipes-20335  

Recipe Collection Results 

The dwell time came in 
above GT’s average for 
Base Recipe Collections 
(5m30s).  
 
Social Reach also came in 
above GT’s average (35.4K).

https://www.gourmettraveller.com.au/recipes/recipe-collections/wild-prawn-recipes-20335


Gourmet Traveller Bonzai Social Display LIVE 
1 Nov –  
8 Nov

50,000 booked impressions

50,007 delivered impressions

312 clicks

0.06% CTR%

Social Display Results

Press play button 
above to watch 

screengrab



Gourmet Traveller Enewsletter Display ad (MREC) LIVE 
30 Aug 

52,224 total delivered

19,715 total opens

37.75% open rate

61 total clicks

0.31% CTR%

MREC Results 

Press play button 
above to watch 

screengrab

The average click through 
rate for GT Newsletter is 
0.17% which Australian 
Wild Prawns MREC 
received a higher CTR% of 
0.31%



Gourmet Traveller Newsletter (MREC) LIVE 
6 Dec

52,714 total delivered

23,806 total opens

45.16% open rate

56 total clicks

0.24% CTR%

MREC Results 

Press play button 
above to watch 

screengrab

The average click through 
rate for GT Newsletter is 
0.17% which Australian 
Wild Prawns MREC 
received a higher CTR% of 
0.24%



Differentiating Wild 
Building Trust 

Growing Confidence


